CURRICULUM vrrAE
URSULA HALI, PERSONAL DETAILS
[image: ]SURNAME
FIRST NAME	Ursula Nicolette[image: ]
INDENTITY NUMBER730908 011108 9
DATE OF BIRTH08 September 1973
NATIONALITYSouth African
CONTACT NUMBERS	0718218064[image: ]
(w) 031 2019005
EMAIL ADDRESS	ursula.hall792@gmail.com 
RESIDENTIAL ADDRESS	41 Celtic Road
Greenwood Park
Durban 4051
[image: ]GENDERFemale
MARITAL STATUS
DRIVERS LICENCECode 08
HEALTH	Excellent[image: ]
LANGUAGESEnglish Afrikaans
HOBBIESReading, walking, baking. cooking
Swimming. gospel music[image: ]
EDUCATIONAL QUALIFICATIONS
[image: ]LAST SCHOOL ATTENDED	Sparks Estate Senior Sec.[image: ]
HIGHEST GRADE	Grade 12[image: ]
SUBJECTS PASSED	BiaJcgy, Mathematics, Typing. Accountipg,[image: ]
Afrikaans, English[image: ]
TERIARY QUALIFICATIONS ouaaAN BUSINESS COLLEGE Sales, Marketing. PR, Management (1998)
[image: ]Windows, MS word, Ms Excel; Dos (1995)
CELL	Cellular [image: ] (2002)
WORK EXPERÉNCF[image: ]
	[image: ]
	
	MILAOYS
	[image: ]
	Casual Salas Assistant

	DUTIES
	[image: ]
	Customer Service
(lg22 — 1993)
[image: ]	[image: ]	[image: ] Office Admin,
Photo/CeIIuIar assistant, Service Advisor

	DUTIES
	[image: ]
	Customer service. basic administration. [image: ]Telephone orders,wages customer queries
[image: ]	[image: ]- 2003)

	PRIORITY CLEANERS
	[image: ]
	Sup e rvisor
Supereisionaf g 10 Staff, basic Cleaning
In store[image: ]
(2006 - 2007)

	RENT A MAID
	[image: ]
	Sales Manageress Credit Controller

	DUTIES 
Aquazania
Duties logistics[image: ],  customer care,administration 
REFERENCES
	[image: ]
[image: ]
	Customer queries, sales of the service,
Invoicing,' [image: ] CC•ntrOl,
Reconciliation of accounts
(2007 — present)

	DEBBIE
	
	Director (Priority Cleaners)
031 5639978

	INDIRA
	
	[image: ]	[image: ]	[image: ]	[image: ]Manageress [image: ]



	[image: ]

	[image: ]
	
	

	[image: ]
	
	


031 2019005
Michelle Naidoo Aquazania
MOTIVATION[image: ]

It is with greatpIeaSure to have you read my curriculum vitae, [image: ] am a strong, eager,hardworking individual whom strives for excellence.
My goal is serve the company I join with my Joyaltf and my strengths.[image: ]
With my personanty and my experience I do believe would be a strong
Candidate.

	[image: ]
THOROUCHNEeg g EFFICIENCY
Cl!ts t5 tg Certifg tłłat
Ursula Nicolette Hall
[image: ]
Marketing & Communications
[image: ]
[image: ]
30 June 1998
[image: ]


[image: ]
DURBAN BUSINESS COLLEGE (est 1902)
LEADER IN rrs FIELD SINCE 1902
Suite 703, 300 Smith Street, DURBAN 4001
	Telephone: (031) 3046551/2 	(031) 3047216
		Email: dbnbuscol lantic.co.za [image: ]	[image: ]	[image: ]	[image: ]
	

	
	THOROUGHNESS & EFFICIENCY


TO WHOM IT MAY CONCERN
This is to certify that
Ursula Hall
complezed a 12 month Marketing and Communication course at the Durban Business College.[image: ]
COURSE COME,VT;
ADVERTISING:
[image: ]Definition of Advertising; Advcrtising objectives; Types or Advertising; Cn*mrdinating Advertising efforts; Ethical issues in Advertising; Choosing the best medium; Factors to consider when choosing your medium; Planning the best message; The "AIDA" concept (AITENTION, INTEREST. DESIRE, ACTION); The techniques or Television; [image: ]oi commcrcials; Advertising budget; How Adveri5ing is financed; External control over Advertising in South Africa; Positioning; Measuring Advertising effectiveness; Future scop= of Advertising.
BUSINESS COMMUNICATIONS:
Verbal and Written Communications Skills; Telephone Techniques; Finding and Applying far a Job; Curriculum Vitac; Subjective and Objective Writing; Informal and
Formal Report Writing; Practical Assignments; Conference arrangements; Qualities of a Good Secretary; Reception Duties: Dealing clTccIiveIy with Others; Itineraries, Agendas and Minutes of Meetings; Business Etiquette; Negotiating and selling; Filing; Time Managemem; Coping wizh stress; public Speaking; Bchavioural patterns (assertive, [image: ]Suhmissive and aggressive); Imaging and Grooming.
COMPUTER BUSINESS APPLICATIONS:
Kcyboxtding Techniques; WPi I; Lotus 1-2-3 (Spreadsheets & Graphs); Quattro Pro [image: ](Spreadsheets & Graphs); Database; MSDOS and MS Office.
CONSUMER BEHAVIOUR:
Definition of Consumer Bchaviour; Group Influcnces on Consumer Behaviour; Types of
Reference Groups; Social Class and Consumcr Behaviour, Models of Consumer
Decision-Making; Learning Theories; Attitudingt Theories; Measurement or Atlizudes; [image: ]Attitude Formation; Cultural Influences; Subcultural Aspects of Consumer Behaviour•,
Types[image: ]
of Consumers; Ethics; Consumerism; Factors which contribute to the development of Consumer Behaviour; Market Segmencatian; Inter-disciplinary Approach Consumer Behaviour; Needs.
PRINCIPLES OF uxRKETING:
[image: ]Definition or Marketing; Market Segmentation; Marketing Research; P18nning; Marketing Mix; Product; Pricing; Strategies; Distribution; Promotion; Marketing Strategy; Marketing PsycholD&v; Importance Consumers; Marketing and production;
Economic Systems; Economic Development; Mass Production; Marketing Functions; Marketing Evolution; Marketing Concept; Marketing Management Process; Target Marketing; Opportunities; International Marketing; Marketing Environments; Evaluating Opportunities; Manufacturers; Retailers; Wholesalers; Branding; Prmiucz Life Cycle; [image: ][image: ]product Development; Effective Communication; Discounts; Alloy:ences; Legality[image: ]
PUBLIC RELATIONS:
THEORY:
[image: ]
[image: ][image: ][image: ][image: ][image: ]Definition of PR; Objectives of PR; Techniques of PR; The Scope of PR; Organisation of the profession; The PR Practitioner; PRISA; Objectives of PRISA; Corporate Identity; [image: ]Corporate Image; Implementing d Corporate Image Programme; Factors that effect Corporate [mage; Planning a PR PrDgramme; Communications and PR; Communication and the organisation structure; Listening; Spoken word; PR and the Print Media; [image: ]Sponsorships; Special publications; Annual Reports; Conferences and Seminars; PR and Research; Business Etiquette; Promotions; PR and Advertising; PR and Selling; Printing and publishing; Exhibitions and trade fairs; PR and Business correspondence; Special events; PR End Marketing; Corporate social investment; First Aid; The practice of PR; Cross cultural communication; Multi-cultural communication; House Journals; Plant openings; PR and crisis; PRACTICAL:
House Journal; promotional presentation; Fundraising foi Durban Child Welfare.
RETAILING:
Definition of Rctai]ing; Definition of Wholesaling; Types of Wholesale Agents; Types of Warehouses; The Distribution Centre Concept; The Total System Concept of Physical Distribution; Effective Marketing Strategies for Wholesalers, Classification Of
Conventionel Retailing; Non-Store Retailing; Differences in Retailing in different Nations; The Cuturc of Retailing; Merchandise Plan; Merchandise Management; Merchandising Strategies; Buying; Merchgndise Sources; Store Layout.
Miss Hall's friendliness and confidence provided a positive image within the college as [image: ]Wcll as between her pcers. Shc is a responsible, well-balanced young individual who Will he gn asset to any company,
Ms S Dawood
PRINCIPAL
December 1998
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